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§ Convergence Culture
- Media convergence

§ Not simply new products and services, but also new behaviours, practices, and 
relationships.

§ The lens of convergence allows us to examine the connections between gaming 
and gambling from a range of perspectives:

§ technological

§ social

§ regulatory

§ economic
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Convergence and Gamblification

§ Gamblification:

§ Affective (employing cultural values/signifiers of gambling); and Effective, 
(employing gambling games and activities). 

§ Affective: emotive, normalising/promotion

§ Effective: full fidelity, partial fidelity
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